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used to live with a Macintosh, but we broke up. When I camne to

work at ComputorEdge, I was “forced” to work on a Windows
machine. That’s just the way it is here. The editorial department
uses PCs; the production department uses Macs.

Time elapsed, and when my Mac LC became obsolete, I donated it to
a local childcare center to be used as a game machine for the little
ones. I bought a PC to replace it. Since then, I've reminisced with
the Mac a few times—usually when I'd fill in for someone in the pro-
duction department. But I've lost my Magc familiarity, and I've for-
gotten (or never learned) many of the Mac 0S’s idiosyncrasies.

After 15 years, I'm happy with my PC. I fret about security. I
switched from Internet Explorer to Mozilla, Firefox so I wouldn’t be
the target of all the computer criminal masterminds. When my
applications have conflicts, I just close ’em all down and reboot. That
solves the problem—at least for a while. I'm adamant about down-
loading system updates and patches. I make sure my antivirus pro-
tection is current. I've even learned how to work under the hood a
little bit—installing drives and RAM and such. I love my computer.

But Apple’s latest series of TV commercials has really caught my
attention. You've seen them, I'm sure. A man in a business suit
represents a PC, and a fellow in jeans is the Mac. In the 30-second
commercial, they introduce themselves and compare features.
(Check them out at www.apple.com/getamac/ads.) Of course, the
Magc always makes the PC look foolish. They start like this:

“Hello, I'm a Mac.”
“And I'm a PC”

One recent commercial showed the PC in a hospital gown because he
was going in for “major surgery”—to install Vista. It was pretty
amusing. But it’s the most recent ad that makes me laugh out loud.
The office-attired PC, now armed with Vista’s superior security, is
shadowed by a man in g dark suit and sunglasses. Casually dressed
Mac steps up and is puzzled by the security guard’s repetitive ques-
tion, “Cancel or allow?” and PC’s recurring response, “Allow.”

Magc: “What’s this?”

PC: “He’s part of Vista, my new operating system. PCs have a lot of
security problems, so he asks me to authorize pretty much anything
I do”

Security Guard: “You’'re pointing out Vista’s flaws. Cancel or allow?”

PC: “Allow. I could turn him off, but then he wouldn’t give me any
warnings at all, and that would defeat the purpose, so .. .”

Security Guard: “You are coming to a sad realization. Cancel or
allow?”

The PC sounds so dejected when he says, “Allow.”

Recently, I've been debating whether to spend the bucks to upgrade
my computer so I can run Vista or just buy a whole new system.
These commercials have me considering a new option, though.
Maybe it’s time to rekindle past flames.

Patricia, Smith, Editor
edletters@computoredge.com
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Stand Alone

[This letter is in regard to
Gary M. Witscher’s Jan-
uary 26 Linux Link, “Stand
Alone.”]

Like it or not, the vast
majority of PC users want a
PC that behaves like their
automobile and microwave.
The overpopulation of dis-
tros attempting this is proof.

I started playing with
Slackware more than a
decade ago. It ran circles
around Microsoft. Not
today. I think Microsoft
beats the Linux overstuffed
baggage we see.

Will someone please fix
it , or must we all revert
back to Slackware?

Arthur

Andy Rathbone Is
Not Jeff Spicoli

[This letter is in regard to
Patricia Smith’s January 12
Edgeword, in which she

states that former Com-
putorEdge editor Andy
Rathbone was the model
for Sean Penn'’s Jeff Spicoli
character in the movie Fast
Times at Ridgemont High.)
Please do more research

editors
LETTERS

edletters@computoredge.com

[other] than reading Wiki-
pedia next time. Wikipedia
(www.imdb.com/title/tt0083
929/trivia) is wrong!

Andy Rathbone was the
student that Cameron Crowe
based Mark “Rat” Ratner
on. He became famous in
his own right for writing
many of the “Dummies”
[computer] help books. [See
www.geocities.com/artei
tle/fast_times/articles/misc/
people-rus sell .html.]

While Andy Rathbone
claims that the pizza deliv-
ery in Fast Times was him,
not Jeff Spicoli, everything
else was attributed to the
“Rat” character. Wikipedia
left out a lot of information.

Gregory Cook

| Still Use Money!

Regarding [Patricia
Smith’s] January 26 Edge-
word about e-money, [she]
asked (somewhat rhetori-
cally), “Who needs dollars
and cents?”

Well, I do. I still use cash
exclusively. I don’t have
any credit or debit cards, nor
do I make e-payments of
any kind. This is because I
want to retain full anonymi-
ty in the things I buy. I have
nothing to hide, but I have
my economic freedom and
liberty to protect from
relentless snoops.

I don’t want anyone
(government, business, or

other entity) to know any-
thing about my purchases. I
will use e-money only when
it can be made fully anony-
mous (like cash) and easy to
use.

Brian

Protecting Frivacy

[This letter is in regard to
Jim Trageser’s January 26
Hot on the Web column,
“Using the Web to Protect
Your Privacy and Credit.”]

Valuable info and, best of
all, so simple and easy to
use! I'm glad to see it all in
one article. Thanks!

Anoel Rinaldi
Corvallis, OR

Send e-mail to celetters
@computoredge.com. Let-
ters received may be edit-
ed for length and clarity.
We regret that we cannot
respond individually to
submissions.
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DIGITAL

DAVE

Dear Digital Dave,

In the January 26 issue,
Larry wrote in about
problems working with
Spybot Search & Destroy
and Firefox.

I have Firefox and use
Spybot Search & Destroy.
Larry is correct that some
“spyware” seems to be
associated with Firefox,
but the ones I find are all
tracking cookies. You can
turn those off if you want
fo.

I have an issue with
Internet Explorer. There
always seems to be a two-
or three-second delay
every time I open a Web
page. The delay also

seems to be present in MS
Outlook.

I have followed a few
blogs about Web page
loading delays, but have
found nothing so far that
helps. What do you think?
Firefox does not have this
delay, so I use it instead.

John Henry
Broomfield, CO

Dear John,

When Firefox first came
out, I tested it against Inter-
net Explorer side-by-side
and could see no signifi-
cant difference in the speed
of downloading and dis-
playing Web pages. When
the Internet delivered the
content, it was flashed up
on the screen almost
instantly.

However, with the latest
version of IE, IE7, 1
noticed the two or three
seconds of lag time after a
page arrives before it
appears on the screen. I
was going to keep the older
version on my other com-
puter, but the automatic
updater installed it before I
noticed. Now I'm slowed
down on both machines.

Microsoft has included
many more security fea-
tures in IE7, and the delay
is very similar to when |
install external malware
protection. If you want the

protection, you have to pay
the price of the small delay
while the Web page con-
tents are scrutinized.

I suppose you could
poke around and turn off
the protections Microsoft
built in. I’'m going to leave
it alone, because I'm pick-
ing up a lot less unwanted
stuff than I used to. My Ad-
Aware is starting to feel
like the Maytag repairman:
not ready to retire yet, but
without as much to do.

Digital Dave

Dear Digital Dave,

Is there a way to save
the custom dictionary that
you create over time in
Microsoft Word (in Office
XP)? I would like to save
the file to a disc and use it
when I get a new comput-
er or have to reformat a
drive.

Mike
Denver, CO

Dear Mike,

Microsoft likes to hide
things like your custom
dictionary in places where
you don’t snoop around, so
you don’t accidentally
delete it. It isn’t that hard
to find, however.

On a Windows XP
machine, you’ll usually
find the CUSTOM.DIC

file in C:\Documents and
Settings\Your Name\Appli-
cation Data\Microsoft\
Proof.

I found it by going to the
Tools menu in Word, then
Options/Spelling & Gram-
mar, and finally the Dictio-
naries button. In the win-
dow that pops up, the path
to the file is shown, but
some of it is hidden.

To figure out the full file
path, I clicked the Edit but-
ton to open the dictionary,
then tried to Save As, so |
could see the full path. I
aborted the save, and got
out of editing the dictio-
nary without changing
anything.

Whenever you open the
dictionary for editing, it
turns off the automatic
spell checking. Remember
to go back and turn it on
again on the Spelling &
Grammar tab. Make sure
the top box called “Check
spelling as you type” is
checked.

Digital Dave

Dear Digital Dave,

I’m looking into pur-
chasing a new keyboard.
I've had some cheapos
recently, and I'm really
tired of poor quality. I had
a good experience with

(continued on page 12)

Digital Dave's Tip

y wife and I were preparing for a trip, and she was

printing out a bunch of maps and travel info, when
I heard a grinding sound coming from the HP inkjet
printer. Sure enough, the paper had jammed.

She managed to pull the paper back out, but it tore.
She tried printing again, and it promptly jammed up
again, and we couldn’t get all the paper out. I even used
some 10-inch tweezers and forceps out of my toolbox to
poke around in there, but it didn’t work.

Finally, I turned the printer around, and there was a
panel on the back that comes off.

It took some fiddling to get the panel off without

breaking it, because it didn’t just pop straight off, but had
to slide sideways after releasing the catch. When it did
come off, it was obvious that I should have done this right
away without trying to pull the paper out and risk break-
ing the delicate roller mechanism.

This panel had one set of rollers on it, and the other set
were mounted inside the printer. By releasing this panel,
the pressure on the paper was released, and it was easy to
remove.

If I had read the manual on how to clear a paper jam, |
would have saved 15 minutes of frustration and a trip to
the garage, and not subjected the paper-handling mecha-
nism to tugs and yanks in my unsuccessful attempts to
remove the paper. Do it right the first time, and save both
you and your printer from stress. 0

March 16, 2007
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DAVE

(continued from page 8)

an older MS keyboard,
but it seems to be out of
production.

I want something good
and sturdy, as I have a
very high typing rate, and
[ tend to press keys hard.
But I'd also like to get
something really nice
looking. I've seen some
good reviews on the
Saitek Eclipse I/1I; howev-
er, I’'m concerned about
reports that these units
suffer tremendously after
60-90 days.

Can you suggest a
good-looking keyboard
that screams “techie,”
while still being practical
for writing? It’s a strange
balance, but I figure there
has got to be something.

Eric

Dear Eric,

I’'m pretty picky about
my keyboards, too. In fact,
about the only thing more
important in my laptop
selection is the screen.
When I’m at home using
my laptop or desktop, I use
a stand-alone keyboard, so
I can have my pick.

I can’t stand using the
traditional, straight key-
board because it makes
you twist your wrists and
tighten the already-tight
ligaments that get way too
much exercise while typ-
ing. I’ve found that the
ergonomic keyboards
relieve a lot of the physical
stress of typing.

I’ve used a number of
those funny-looking
ergonomic keyboards with
a hump in the middle. I've
had the best luck with the
Microsoft brand. Many of
the cheaper brands are very

large and have flimsy con-
struction, and after a few
months of knocking around
on my desk (and sometimes
off my desk), they lose key-
caps or just quit working.

Microsoft now has a line
of keyboards that are a
compromise between the
full-on ergonomic style
and the traditional straight
keyboard, and I’ve found
that I like them. The partic-
ular model I purchased is
the Microsoft Comfort
Curve Keyboard 2000.

The keys are flat, like a
traditional keyboard, so
you don’t have the bulk
and nerdy look of the
ergonomic units, but the
rows are not straight. They
curve so that you don’t
have to twist your wrists,
and you get the benefit of a
relaxed typing position.

I have one of these key-
boards on my desk at

home, one at work, and my
wife uses one, too. They
are light, not much bigger
than a traditional keyboard,
and come in black so they
have that high-tech flash
you are looking for.

In addition, this key-
board has a few extra con-
trol keys that are instantly
recognizable and won’t go
obsolete. I really like being
able to control the volume
of my speakers from the
buttons on the keyboard.

One more piece of
advice: Ease up on the
keys. You don’t need to
pound the keys to go fast.
In fact, if you get light on
your fingers, you can type
faster and longer than when
taking the jackhammer
approach. Besides, you
won'’t destroy your finger
and wrist joints so quickly.

Digital Dave [

DIGITAL DAVE de-fines:

Big Mac Combo

ADOBE CS3: A group of applications from
Adobe called Creative Suit 3, which includes
such heavyweights as Photoshop and Illustra-
tor, mainstays of graphics professionals.
Though Creative Suite is available on the
Microsoft Windows platform, it is obvious
from the user interface that the Adobe soft-
ware developers write for the Macintosh. This
is not toy software that you poke around in for
a while and feel like you understand. Even the
experts continue to find new features and
ways to use them after years of experience.

LEOPARD: While OS X is marketed as a sin-
gle major release with minor revisions, some of
the minor revisions have some very major fea-
tures added or changed. The current product is
version 104, nicknamed Tiger—as all revisions
are named after big cats—and has been around
since April 2005. The 10.5 release is set to
come out this spring, and it is called Leopard to
keep the large pussycat theme going. Leopard
will run on the PowerPC to support older Macs,
and on x86 processors to work with the newer,
Intel-based machines. Leopard will support all
64-bit applications and the full OS itself, so that
users who have purchased 64-bit hardware can
take full advantage of their investment.

OS X: Pronounced “oh ess ten,” because the
X stands for the Roman numeral for 10, and
this is the tenth major revision of the Apple
Macintosh operating system. At least in a mar-
keting scheme, it’s the tenth revision. Actually,
OS X is completely new, replacing Mac OS 9
with a UNIX-like kernel derived from BSD
UNIX. OS X was first available only for Mac
servers, and finally came out in a consumer
version for single users in 2001. By using a
UNIX kernel instead of the previous propri-
etary OS, which ran only on the PowerPC,
Apple could run its OS on other processors,
such as the Intel x86 series. The UNIX kernel
also opened up the Mac platform to a broader
range of application software, which was
becoming an issue with OS 9.

RESOLUTION INDEPENDENCE: We
have always thought about the quality of our
computer displays in terms of pixels of resolu-
tion. The initial VGA display of 640x480 pix-
els was thought of as high resolution, better
even than television screens. Since then, com-
puter displays have improved to the point that
even notebook computers with tiny screens
have 1,280x800 resolution, right up there with
HDTYV. Apple has always pushed the envelope
on computer screens, since a major part of its
customer base consists of graphic artists and

other graphics-oriented professionals. To cater
to their way of thinking, Apple plans to pro-
vide a “resolution independence” feature in the
Leopard release of OS X. Instead of producing
an image size that is the same no matter how
big the user’s monitor is, the screen image will
be scaled so that an object that is an inch long
will show up as exactly 1 inch on the screen.
An 8.5x11-inch page will be the same size on
the screen as on the paper. Users will be able
to think in terms of inches or centimeters, and
not be surprised by how the final product
appears when it comes out of the printer.

SPACES: When we have too many computer
files to keep straight in one pile, we sort them
into folders to separate and organize them.
The Spaces feature extends this concept to
applications. You can have a space for your
homework, with all the dull documents and
office applications, and then another space for
all your video games. You could be playing
that new game when you hear dad coming up
the stairs and quickly switch to the homework
window so it looks as if you are hard at work.
You can define the keystrokes that do the
switching so only you know how to get
around your series of spaces.

(For more of Dave’s definitions,
visit www.computoredge.com.)
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Leopard Is Coming—and So Is

By Kirk Kirksey

lame it on the French. Around

the end of 2006, rumors started
zooming around the Web about a
posting on the Mac4Ever Web site
(“Le Site Mac . . . alternitif!”’) that
claimed to have found an unan-
nounced feature hidden way under
the covers of Leopard— Apple’s
newest operating system scheduled
to be released from the zoo in the
spring of 2007. Not just any feature,
this discovery sparked a firestorm of
back-and-forth speculation, accusa-
tion and sometimes disgust.

It seems that, while experimenting
with disk utilities in an early Leopard
build, our Gallic brethren noticed that
Leopard supported something called
ZFS. They even published screen
shots (all in French) to prove their
claim.

How could this be true? Apple has
been using its beloved Hierarchical
File System, or HES (called Mac OS
Standard in user documentation),
since the company birthed the prod-
uct in September 1985. The only
addition to the HFS family has been a
beefed-up cousin called HFS + used
for the Mac OS Extended version.

As time passed, others have con-
firmed that it is indeed possible to

14 March 16, 2007

create disk images or partitions for-
matted in ZFS on a Leopard drive.
What could this mean? Is HES fad-
ing into the sunset? Is ZFS the wave
of the future for the Mac OS? Or will
the HFS and ZFS live side by side in
harmony? Here’s what we know.

The Really Old,
the Old, and the New

The stellar success of HFS is a
legend in the annals of Apple lore.
Feature-rich and fast, HFS replaced
the aging Macintosh File System
(MFS) and became the only file sys-
tem option for Mac users. The big
deal was speed. MFS had been
designed when small media—name-
ly the floppy disk—was king. Under
the MFES structure, all file and direc-
tory information was stored in a sin-
gle file. This entire file had to be
searched for the simplest directory
function, such as displaying all files
in a particular folder. This scheme
worked OK when the maximum
capacity of a storage device was
measured in kilobytes and the typical
user had only a few hundred files.

We all know what happened next.
Hard drives showed up, storage
capacities approached humongous,

www.computoredge.com

and disk directories stored thousands
of files. As hard drives got bigger,
MES got slower—and we all know
how cranky users can be when direc-
tory functions take several minutes to
complete. HFS designers replaced
the flat directory file structure used
by MFS with a data structure called a
B-Tree. Happily, the B-Tree method
of cataloging directory contents, file
allocations and bad blocks did away
with slow directory functions and
poor disk performance.

But speed was not all HFS had to
offer. HFS incorporated many fea-
tures—as did MFS —that did not
exist in the product’s main competi-
tor, namely the File Allocation Table
(FAT) used by Microsoft. Multiple
forking meant the program code for
an application could be stored sepa-
rately from other resources, such as
icons. Perhaps the best-known and
most loudly touted feature of HFS
was the ability to associate files with
easy-to-recognize file identifiers
(e.g., MyRecipeFile) rather than
arcane disk file paths and names.

Enter ZFS. ZFS, developed by Sun
Microsystems as part of the OpenSo-
laris platform, officially hit the streets

(continued on page 16)
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Leopard

(continued from page 14)

in November 2005. The product is
completely open source and is
licensed under the Common Develop-
ment and Distribution License umbrel-
la. Before delving into features, the
name needs a bit of explaining.

Originally, the name came from
something called the Zettabyte File
System, hence ZFS. However, the
function of Sun’s version of ZFS has
long since outstripped the functional-
ities of its namesake. Just so you
know, experts now claim the ZFS
handle has become a “pseudo
acronym” —an abbreviation (accord-
ing to Wikipedia) that “doesn’t stand
for anything.”

According to company propaganda
about OpenSolaris (www.openso
laris.org/os/community/zfs/whatis),
ZFS is not an incremental improve-
ment, but rather a new breed of file
system, designed from scratch for
today’s technological need for speed,
efficient use of disk blocks and band-
width, data integrity, redundancy, and
recoverability. The system has a long
list of new and novel features that, up
to now, have been possible only in
high-end computing environments.
Here are some highlights.

By using something called a
“pooled storage model,” ZFS elimi-
nates the idea of disk volumes and
problems that come with the creation
and maintenance of disk partitions.
Redundancy provided by a standard

"
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RAID 5 disk is expanded with a ZFS
feature called RAID Z, which,
according to Sun, eliminates the pos-
sibility of RAID stripe corruption
that can occur with power problems
and faulty parity writes.

No more tedious backups. ZFS
backups are powered by “snapshot”
technology, a feature that regularly
creates a read-only-point-in-time
copy of your data (called a clone)
onto your backup media of choice.

The list of ZFS features goes on
and on, but one thing’s for sure. ZFS
is targeting today’s world of massive
storage volumes and increased
demand for data integrity and recov-
ery demands. And I almost forgot:
All of these new features have to be
fast—very, very fast.

Crystal Ball Stuff

One thing’s for sure. Time and
technology march on, and sooner or
later, advanced computing require-
ments will force Apple to put HES out
to pasture once and for all. Clearly,
ZFS can do things HFS can’t. ZFS
snapshot technology could easily
become the core of Leopard’s Time
Machine backup environment. Pooled
storage delivers efficient simplicity by
getting rid of the arcane disk adminis-
tration tasks associated with multiple
disk partitions. (I, for one, can’t wait
to get my hands on this baby.)

Increased data integrity with 64-
bit checksums and silent data correc-
tions means much stronger data
integrity. ZFS is the world’s first 128-
bit file system and offers 16 billion

times the storage capacity of 32- or
64-bit systems.

The technical side of ZFS may be
too good to be true, but the business
issues for Apple aren’t so clear-cut.
ZFS is the new kid on the block, and
is yet unproven in the massive home
computer market. HES, on the other
hand, has been around for more than
two decades, works well under fire,
and has a global following. Here’s
where technology and the need to
make a buck collide.

When it comes to ZFS, Apple is
taking the conservative path because,
as everyone knows, users are unfor-
giving. Yes—ZFS will be part of
Leopard, but HFS will be there, as
well. Most users, especially old-hand
Apple-ites, will continue to use HES.
Many will switch to ZFS only if per-
formance and the need for data
integrity force the issue. In the begin-
ning, a relatively small few will begin
experimenting with ZFS on Leopard.
Over time, the number will grow, but
will the number of ZFS supporters
grow large and fast enough? Apple is
in a race against time, because sooner
rather than later, technology will
force the company to discard HES.

Undoubtedly, Jobs and company
are hoping to build overwhelming
demand for ZFS in their existing cus-
tomer base. Apple, like every other
technology company, would prefer
that user demand, rather than a com-
pletely obsolete HFS technology,
will force Apple’s permanent move
to ZFS. Will Apple win the race?
Only time will tell. O
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iPod Happenings

By June Campbell

he iPod is 5 years old and still

going strong. Apple reports that
more than 21 million of the devices
flew from the shelves in the compa-
ny’s last quarter—up 50 percent from
the same period one year ago. More
than 70 million iPods have sold since
the product’s launch in 2001, and one
Wall Street analyst predicts that 100
million people will own iPods by
2008.

The device’s popularity is due, in
part, to Apple’s aggressive marketing
activities. In November 2006, the
same day that Microsoft announced
Zune’s launch, Apple announced a
deal with six major airlines to allow
passengers to play video and music
from their iPod device. By the middle
of 2007, passengers flying first or
business class on international flights
with Continental, Delta, Emirates and
United will view media content
stored in their iPods on the planes’
seat-back displays, and will be able to
charge their iPod during their flight.

However, Air France and KLM—
the other two major airlines included
in the announcement—later issued
statements saying the announcement

was premature, and that they had
reached no such deal with Apple.
Apple called the event a “miscom-
munication.” Apple is currently
negotiating with Panasonic Avionics
to bring similar functions to more air-
lines.

iPod on the Go

iPod for people on the go is noth-
ing new. As early as 2004, Apple has
sought assorted other markets for the
iPod, including deals to build the
iPod into new model cars. BMW
came on board first, offering several
models with iPod controls incorpo-
rated in the steering wheels, and sell-
ing an iPod stereo adaptor for vari-
ous other models. Later, Mercedes-
Benz USA, Volvo, Alfa Romeo, Fer-
rari and Nissan teamed up with
Apple to offer various iPod-friendly
features.

By mid-summer, U.S. manufac-
turers Ford Motor, General Motors
and Mazda Motor entered the fray,
partnering with Apple to integrate
iPods into the audio systems of their
2007 models. Promising seamless
integration, the iPods are controlled

within the cars’ audio systems and
charge whenever the ignition is
turned on.

As for those of us driving older
automobiles, audio companies such
as Alpine, Pioneer, Clarion and
Multi Technology Equipment are
either selling or planning to sell iPod
adaptors that fit into car stereo sys-
tems. With various other manufac-
turers also offering iPod-friendly fea-
tures, Apple estimates that by the
end of 2007, more than 70 percent of
new cars sold in the country will
integrate iPod technology one way
or another.

Despite the availability of other
MP3 players, the iPod continues to
hold market share. The iPod is popu-
lar enough, internationally, that at
least one major banking institution is
using iPod’s latest version, the Nano,
to compare global currency and pur-
chasing power in 26 countries. In
January 2007, The Commonwealth
Bank, one of Australia’s biggest
banks, created the CommSec iPod
Index, comparing the international
prices of iPods (converted to U.S.
dollars). The iPod Index is based on
the same theory as the Big Mac
Index, developed by Economist mag-
azine, which compares currency val-
ues using the McDonald’s Big Mac
as the benchmark.

(continued on page 20)
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Happenings

(continued from page 18)

Not All Smooth Sailing

Despite the above-mentioned suc-
cesses, all hasn’t been smooth sail-
ing for Apple and the iPod. For
example, a small furor developed in
October of 2006 when Apple
unknowingly shipped malware (a
Windows worm known as Rav-
MonE .exe) to video iPod customers.
Adding insult to injury, Apple tried
to reframe the situation as a Win-
dows issue, saying, according to a
ZDNet blog, “As you might imag-
ine, we are upset at Windows for not
being more hardy against such
viruses, and even more upset with
ourselves for not catching it.”

Then there are the iPod-related
lawsuits. In a lawsuit and counter-
lawsuit, Apple and a British compa-
ny called Quantum Research Group
are swapping accusations over who
owns the patents to the iPod’s
“capacitive sensing technology.”
Watch for the case to go to trial in
late 2007.

And, most recently, we have Euro-
pean countries Germany, France,
Norway and Finland joining forces to
pressure Apple to sever, or at least
loosen, the ties between the iPod and
iTunes, Apple’s online music store.

Currently, iTunes music as down-
loaded can be played only on the
iPod, a situation that European con-
sumer groups claim is unacceptable.
True, Apple allows consumers to
copy music to other devices, but the
consumer groups argue that this pro-
cess requires more computer skills
than many people have.

The group, currently in discus-
sions with Sweden, Denmark and
the United Kingdom, is seeking a
unified iTunes policy in Europe.
Norway, the impetus behind the
movement, plans to take Apple to
court in September unless it has
reached a satisfactory resolution with
Apple by that time.

The Zune Factor

Microsoft, in the meantime, has
announced its intent to launch the
Zune in Europe by the end of 2007.
Recognizing that the iPod is well
entrenched in Europe, Microsoft
hopes to run a number of focus groups
strategizing how to best customize the
Zune for the European customer.

Zune, the first Microsoft-designed
device to appear in an Apple-domi-
nated market, sold reasonably well in
North America since its much-publi-
cized launch. According to PC
Magazine, sales after launch met
Microsoft’s projections, reaching a
10.2 percent market share in the Unit-

ed States in the 30GB category. The
company expects to sell more than a
million units by the end of June.
Admitting it’s a small number
compared to iPod sales, MS spokes-
people claim they have reasonable
expectations for the period in ques-
tion. However, MS has ambitious
plans for the future. In January, the
company announced its intent to
release various other versions of
Zune, with the first being a flash-
based version with a possible capaci-
ty of 12GB. Music players with flash
memory hold tunes in memory rather
than storing them on the hard
drive—meaning they hold fewer
tunes, but are lighter and cheaper.
The company also announced the
possibility of fully enabling the Wi-Fi
feature in Zune—a Zune feature that
has proved disappointing to some—
and mused about the possibility of
“Wi-Fi filling stations” —retail loca-
tions hosting Wi-Fi hotspots where
Zune customers could “fill up” on
music over the air. Filling stations
sound a little pie-in-the-sky at this
time, but then, Microsoft has sur-
prised us before. So has Apple. The
future will be interesting. O

June Campbell writes for maga-
zines, Web sites and businesses. She
can be reached via her Web site:
www.nightcats.com.
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A Jobs-less Apple:
Worst-Case Scenario
in Stock Option
Dating Scandal

By Lucas Roebuck

he chances of Apple CEO Steve

Jobs being forced by the SEC to
step down from leadership of the
company he co-founded 30 years ago
over some fishy stock option grants is
about as good as the chance of Bill
Gates ordering all Microsoft employ-
ees to use Macs.

However, until the SEC closes the
books on its continuing investigation
of hundreds of publicly traded com-
panies who may have issued back-
dated stock options, the chances of
Jobs facing punitive action is
real—even if it is minute.

So, what exactly is this stock-
backdating scandal, and how was
Jobs involved? And more important-
ly, if Jobs is forced out, what would
Apple look like without him?

If I Only Knew

Have you ever seen a stock jump
in price over the course of a few
months, and you scratch your head
and say, “If I only knew a few
months ago what I know now, I
would have bought some shares of
company X!” Companies have found
a magical new way to do this called
backdating stock options.

Let’s discuss why companies give
stock options to its executives in the
first place. Instead of paying bonuses
in cash, stock options give executives
incentives to improve the company’s
stock price. The way an option works
is that a company will give Mr. Exec-
utive the right to buy stock at its price
on the date the option was granted.

Say Company X’s board of direc-
tors decided to grant the CEO an

ComPUTOREDGE

option to buy a million shares of X
stock at today’s price, a hypothetical-
ly round $10 a share. The CEO
doesn’t actually have to pull out his
MasterCard and pay $10 million now
to pick up those shares—he can buy
them at that price anytime in the
future.

Let’s say that three months into the
future, the company has a great sales
quarter, introduces hot new products,
and wins a patent lawsuit against a
major competitor. The price of X
stock is now worth $20 a share. Mr.
CEO may now choose to exercise the
option that was granted to him,

As long as
options are accounted
Jor properly, they are

perfectly legal and
above board.

meaning he can buy the $20 shares
from the company at the price the
shares were at when the options were
granted: $10. If he bought the million
shares (for $10 each) and sold them
at market value ($20) right away,
he’d make a $10 million profit.

The bean counters also have to
account for this in the quarterly SEC
reports, but just how accountants
charge the company for this is above
my mathematical pay grade. Ask
your CPA. As long as options are
accounted for properly, they are per-
fectly legal and above board.

However, where companies have
crossed into the yellow zone for cor-
porate legal danger is when they back-
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date the stock options. What Apple
and dozens of other companies under
investigation have allegedly done is
pretend to have given the options to
executives when the stock was at a
low point in the past. Basically, they
lie about when the grants were made
to give optimum profit to the execu-
tives (allegedly).

Apple’s Sins

Apple has actually been very
proactive in trying to deal with
“irregularities” that came from any
stock option backdating. Former
CFO and board member Fred Ander-
son resigned from Apple, along with
Apple’s top lawyer Nancy Heinen,
likely because of their involvement
or lack of oversight on a potentially
illegal activity. Apple also quietly
fired the lawyer who was in charge of
specifically overseeing the backdat-
ing process. None in this trio has
been named in any government
investigation, although the Wall
Street Journal had a story citing
anonymous sources that say federal
prosecutors are considering charges.

Meanwhile, Apple’s board com-
missioned an investigation under the
guidance of board member Al Gore
(yes, that Al Gore), which cleared
CEO Jobs of any wrongdoing and
decided the company needed to
account for the financial shenanigans
in its books.

“Based on an analysis of the find-
ings of the independent investigation,
the company has recognized a total
additional non-cash, stock-based
compensation expense of $84 million
after tax, including $4 million and $7
million in fiscal years 2006 and 2005,
respectively. The restatement arises
solely from certain stock option
grants made between 1997 and 2002;
the investigation found no grants
after December 31, 2002, that
required accounting adjustments,”
Apple said in a press release.

In addition, the board went out of
its way to make sure people knew
that Jobs never personally profited

(continued on page 22)
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Scandal

(continued from page 21)

from backdated stock options.

“The board of directors is confi-
dent that the company has corrected
the problems that led to the restate-
ment, and it has complete confidence
in Steve Jobs and the senior manage-
ment team,” Gore said in an Apple
company statement.

Jobs’ Job in Focus

Although most financial analysts
feel that Jobs is in the clear, investors
have obviously been jittery about
Apple’s stock, sending it on an up-
and-down roller coaster as varying
pieces of news have filtered out over
the past six months. Ironically, if Jobs
is prosecuted for any involvement in
illegal stock backdating, it will be
under the auspices of protecting
shareholders from fraud. Most AAPL
shareholders know that the best way
to keep their shares up is to keep Jobs
in the CEO chair, which is why news
that vindicates Job sends AAPL up,
and news that suggests he may still
face legal danger sends the shares
down.

“I would not worry about the stock
options scandal; worst case, they pay
a big fine and are greatly embar-
rassed. As long as Jobs is at the
helm—not to worry,” wrote Sheldon
Liber of AOL’s Bloggingstocks.com.

Jobs is given credit for single-
handedly turning around Apple when
he returned in the late *90s to the

company he founded —and was
kicked out of —a decade earlier.
From the iMac to the iPod, Apple’s
new success under Jobs has made
those holding Apple shares rich. In
the mid-"90s, Apple’s shares traded
as low as $13. As of the close of
today’s market, Apple shares are
trading for $89—and that is after two
stock splits.

Worst-Case Scenario

What would Apple look like if the
SEC forced Jobs to resign for share-
holder fraud? It would be possible for
Jobs to remain at Apple as a chief
creative officer while handing over
executive duties to others, but I doubt
Jobs would want to play second fid-
dle at Apple again.

Apple is bigger
than any one man,
even Jobs. I wonder
if Jobs himself

would agree.

If Jobs was forced out of Apple,
you can bet in the short term AAPL
will drop like an anvil in a Road
Runner cartoon. The Apple board
would likely appoint an internal can-
didate to an interim CEO spot, proba-
bly COO Tim Cook or VP of World-
wide Marketing Phil Schiller.

Invariably, one of these men as the
new CEO could never replicate the
specific magic that Jobs brings to
generating insane amounts of hype
over new product launches, etc. But

the leadership team that Jobs has
assembled, assuming they don’t
leave with Jobs, is pretty deep with
experience and vision. Apple’s new
top lawyer, Donald Rosenberg, was
with IBM for three decades, and
Jonathan Ives, Apple’s VP of design,
is well known for creating the look
and feel of the iconic iPod and iMac.
And this list goes on.

As much as Jobs deserves credit
for Apple’s storybook success, Apple
is strong enough now that it could go
on without Jobs, and it could contin-
ue to succeed without the legendary
CEO. And someday the company
will have to go on without Jobs, who
is still 51 years young, but time will
cure him of that. In the end, all CEOs
are interim CEOs.

Fortune, eWeek and other financial
and technology rags have asserted
that Jobs is Apple, and without Jobs,
Apple would flounder. I have to dis-
agree. Jobs certainly built Apple, he
saved Apple, he leads Apple, and he
is the author of Apple’s culture—but
Apple is bigger than any one man,
even Jobs. I wonder if Jobs himself
would agree: He has created some-
thing that is greater than himself.

Fortunately, a Jobs-less Apple
doesn’t appear to be to be the subject
of any headlines anytime soon, cer-
tainly not because of any scandal sur-
rounding Apple stock options. O

Lucas Roebuck has written about
Apple for more than a decade and is
contributing editor to ComputorEdge
magazine.
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By Charles Carr

reviews@computoredge.com

Gets the Blur Out

Michael Kanellos of CNET News
writes about a new technology called
“motion-compensated frame interpo-
lation” (MCEFI), which refreshes TV
images at 120 hertz, or 120 times a
second, versus the 60-hertz rate of
typical LCD displays.

“This effectively doubles the
number of images per second, which
leads to a smoother visual presenta-
tion to the human eyes,” says Kanel-
los. “When looking at moving
objects, the brain anticipates where
the object should go. If the mental,
anticipatory image and the actual
image of a moving object don’t syn-
chronize, the image begins to look
blurry.”

While the blur issue isn’t a big
deal for a lot of programming, it has
been an issue for sports program-
mers and viewers.

“Traditional CRT TVs, in some
ways, are a great match for the
human visual system,” Kanellos con-
tinues. “Electrons fire at a phosphor
screen to create an image, but images
degrade quickly, even before the
frame passes away. A new image
gets painted when a new frame
appears. By contrast, the images on
LCD TVs and monitors remain in
place until the next one appears:
Without the break between images,
you get a blur effect. It also takes
longer to paint an image on an LCD
TV. The response rate on typical
LCDs is around 15 milliseconds,
versus 12 milliseconds for a CRT
screen. MCFI-enhanced LCDs can
paint an image in eight millisec-
onds.”

Nearly all of the big manufactur-
ers will eventually offer high-refresh-
rate LCDs. A few models are already
in stores. Read the entire article at
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CNET News (news.com.com/Tak
ing+the+blur+out+of+LCD+TVs/
2100-1008_3-6136889.html).

Sims I Fell for You

Sims devotees might want to keep
an eye out for EA’s The Sims Sto-
ries, the latest offering from the pop-
ular Sims franchise, which has been
translated into 22 languages and has
sold more than 70 million games
around the world.

Says the company, “The first of
these games, The Sims Life Stories,
introduces an all-new Story Mode,
with two stories that follow the lives
of Riley Harlow and Vincent
Moore, two very different charac-
ters who have reached similar cross-
roads in their love lives. A comic/
romantic plot guides players
through 12 chapters of unique and
entertaining storylines filled with
romance, intrigue and dramatic
twists. Will female lead character
Riley ditch beau number one to
marry and have kids with beau
number two? Will successful
entrepreneur Vince ever find love,
or the culprit who’s been foiling his
heart-earned efforts to find it?”

Sims Stories are stand-alone
entertainment experiences that do
not require companion products
from The Sims library. For more
information, check out the Web site
(www.TheSimsStories.com).

EyeTV Hybrid for Your Mac

Is your Macintosh a productivity
tool or an entertainment center com-
ponent? Its entertainment functional-
ity is enhanced so much by Elgato’s
(www.elgato.com) compact, feature-
rich EyeTV Hybrid (ETVH) and
companion EyeTV software that
you might begin expecting your

www.computoredge.com

Product Ratings

@ Don’t say we didn’t warn you.
What is that store’s return
policy?

BE6 We’ve seen better; we’ve
seen wWorse.

5666 You’ll probably be happy
you did.

©O®O©G® What are you waiting for?

Mac to salt and butter your popcorn,
too.

In a nutshell, ETVH is a TV tuner
that looks like a pen drive on
steroids. You plug it into a USB 2.0
port (from which it draws bus
power); connect its single coaxial
input to an antenna, cable box, or
cable/satellite receiver that you sup-
ply; and use the included EyeTV 2
application (which resembles iTunes
and tightly integrates with TitanTV)
to watch, schedule, and/or record
analog or ATSC digital TV.

I really like ETVH’s support for
exporting recordings to my fifth
generation iPod’s file format.
Gamers will appreciate ETVH’s
support for playing video games on
their Mac’s monitor. Priced at $150,
ETVH is a terrific bargain for TV
devotees.

The ETVH’s efficient design is
both a strength and weakness. Its
form factor begs you to make room
for a Mac mini or portable in your
home entertainment center, but
ETVH actually is better suited for
dual GS5s, Intel Core 2 Duo iMacs,
and Mac Pros. This is because
ETVH lacks the hardware to decode
digital or high-definition TV, instead
relying on software that is CPU-
dependent and can be painfully slow
on single-core or G4-based systems.
In addition, accumulated recordings
will eat up a notebook Mac’s limited
hard drive space.

The final caveat: Beware the
temptation to sneak ETVH into your
workplace, lest your productivity
takes a big-time hit. ODO®

Review contributed by
Barry Fass-Holmes
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Calendar
of Events

Tuesday, March 20

m Network+ Training—Evening sessions meet Tuesday and
Thursday from 6 to 10 p.m. for five weeks. Call 760-871-3100
or register online at www.cesdtraining.com.

Thursday, March 22

m Practical Internet Marketing—~Part 1 of an eight-part class
offered by the CSIS Department of Grossmont College in El
Cajon. Learn the secrets of search engine ranking and how to
attract more visitors to your Web site. The class meets
Thursday evenings from 7 to 10 p.m. Cost is $30. To register,
call 619-668-4040 or visit www.grossmont.edu.

Saturday, March 24

m Network+ Training—This class will meet two weekends in
arow from 8 a.m. to 5 p.m. To register, call 760-871-3100 or
visit www.cesdltraining.com.

Monday, March 26

m A+ Certification Training—This one-week class will meet
Monday through Friday from 8 a.m. to 5 p.m. There are two
one-week schedules to choose from: March 26 to 30, or April
9to 13. Call 760-871-3100 or visit www.cesdtraining.com.

m MCSA/MCSE Certification Training—Evenings sessions
meet Monday, Wednesday, and Thursday for three weeks for
each module. Register online or call 760-871-3100.
www.cesdtraining.com.

Tuesday, March 27

m Internet and E-mail Basics—A free class offered by San
Diego Community College District, Continuing Education. The
class runs from 5:30 to 9 p.m. in Room 130 of the North City
Campus, 8401 Aero Drive in Kearny Mesa. Register in class. For
more information, call 619-388-1800 or visit www.sdce.edu.
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m Word 2003, Tips and Tricks—A free class offered by the San
Diego Community College District, Continuing Education. The
class runs from 1 to 5 p.m. in Room 130 of North Gity Campus,
8401 Aero Drive in Kearny Mesa. Register in class. For more
information, call 619-388-1800 or visit www.sdce.edu.

Thursday, March 29

m Career Day—Palomar College is hosting a free Career Day
featuring professionals from computer-related fields. This
free event will be held from 10 a.m. to 3 p.m. in Rooms B-7
and B-12 at Palomar College, 1140 West Mission Road in
San Marcos. For more information, call 760-744-1150.

m Photoshop CS2, Beginning in a Day—A free class offered
by San Diego Community College District, Continuing
Education. Class will be held from 8 a.m. to 4 p.m. in Room
117 at North City Campus, 8401 Aero Drive in Kearny Mesa.
Register in class. For more information, call 619-388-1800 or
visit www.sdce.ea.

Monday-Wednesday, April 9-11

m CompTIA Certified Document Imaging Architect (CDIA+)
Certification Training—This three-day class meets from 8
a.m. to 2 p.m. To register, call 760-871-3100 or visit us at
www.cesdtraining.com.

Monday, April 16

m Linux Level 1 Training—This three-week class meets
Monday and Wednesday from 8 a.m. to 5 p.m. For tuition
infomation or to register, call 760-871-3100 or visit
www.cesdtraining.com.

Tuesday, April 17

m Microsoft SQL Server 2000 Administration—This evening
class meets Tuesday and Thursday from 6 to 10 p.m. for five
weeks. To register, call 760-871-3100 or visit
www.cesdtraining.com.
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Hot On The Web

The Digital Gallery

5 o Tire ﬁa//e&—'e//é

bout a year and a half ago, we
visited the issue of putting your
photographs online. Much has
changed since then, most notably the
number of people who have taken
that technology and created online
galleries—including some pretty
good photographers.
This week, we look at what some
photogs are doing with online exhibi-
tions.

ShyCloud.com

David Matt Green, a longtime San
Diego journalist, maintains a Web site
called ShyCloud.com. On his site
(www.shycloud.com/DMGsGallery),
he has one of the larger photo exhibits
you’ll find—mostly of concert shots
he has taken.

Green’s approach seems to be
more along the quantity-over-quality
approach. There are some really
strong shots in here, some wonderful-
ly composed photos, but he also
posts his lesser stuff, as well. That
lack of editing makes it all feel a bit
like a box of family snapshots.
(Although his photos are all better
than anything you’d find in my shoe-
box of old pictures!)

His site also isn’t terribly well
organized or laid out. The labeling
of shows and photos is haphazard,
and while the overall organization
seems to be at least semi-chronolog-
ical (in reverse order), it’s not imme-
diately clear when the events hap-
pened until you open each event’s
exhibit.

On the other hand, given the num-
ber of local music shows Green
attends, camera in hand (and these
are all local, San Diego-based musi-
cians, not the big touring acts that
come to Coors Amphitheatre or the
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sports arena), his online exhibit is a
remarkable documentation of San
Diego’s live music scene. If you’re a
fan of the burgeoning local music
community (which seems poised to
become the next Austin or Seattle),
then you’re going to spend a lot of
time on ShyCloud.com.

It is hard to imagine that any other
city has a resource like this, offering a
visual archive of its local music
scene.

Steve Covault
And yet, San Diego has another
local photographer as profligate and
loyal to the local music scene as

Green’s approach
seems to be more along
the quantity-over-quality
approach.

David Matt Green.

At Steve Covault Photography
(www.stevecovault.com), Covault has
nearly as many exhibits and photos
up as Green.

Covault’s online exhibit space is
organized a bit differently from
Green’s. It’s better labeled, for one.
Band names, dates and venues are
clearly marked from the main index,
so you can quickly find a show you
may have attended, or an artist you
admire.

Covault has also designed or
found a nice little navigation system
for scrolling through the photos on
display once you’ve chosen an exhib-
1t.

And you can order prints of photos
you like from Covault’s site—I didn’t
see a way to do that on Green’s site.

Together, David Matt Green and
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Steve Covault are a near-omniscient
presence in San Diego’s music scene,
and by using the Web to share their
photos, they provide a pretty cool ser-
vice to San Diego’s music fans.

Anna Morris

I don’t know that I’ve written
about it in this space, but for almost
five years now I’ve published and
edited a literary and arts ’zine called
Turbula (Www.turbula net).

For the past year or so, I’ve posted
an online art exhibit in Turbula’s
gallery space (www.turbula.net/art).
Recently, we had the opening of our
first online photo exhibit featuring
the photography of Anna Morris.

Anna is a stay-at-home wife and
mother in Michigan, whom I ran
across on MySpace. The first time |
popped into her MySpace profile, I
was struck by a beautiful photo of an
old, weathered red barn—the kind of
shot Ansel Adams might have gotten
if he’d shot in full color. The lighting,
the composition, everything was per-
fect.

And I knew immediately that it
was time to add photography to Tur-
bula.

The neat thing about all this is that
Anna had never before been exhibit-
ed. Now, I don’t own a gallery, and
gallery owners I know tell me that
photography is the hardest medium
to sell, and so very few carry much of
it.

But with no overhead and only a
few hours work in sizing her photos
and then laying out the pages in Tur-
bula, we’ve managed to bring Anna’s
lovely work to an audience of several
thousand people over the past four
weeks.

Let’s make it a few thousand
more, eh? Her work is that good, and
you deserve to have that kind of
beauty in your life, as much as she
deserves the attention. 0

March 16, 2007 25



Web Directory

Bookmark our Web page, www.computoredge.com/sandiego, for easy access to these valuable Web sites:

CONSULTING PUBLICATIONS TRAFFIC
Business Writing by Nightcats Multimedia Caltrans
www.nightcats.com ~ COMPUTOREDGE MAGAZINE —  www.dot.ca.gov
Dick Jonilonis & Associates ® Office of Traffic Safety
www.pmsoftwaresolutions.com COMP U TOR E DGE www.ots.ca.gov
GOVERNMENT San Diego’s Free Waekly vsv'vgsv'.i%amn.com
City of San Di Computer and Internet Magazine
ity of San Diego
www.sandiego.gov ———————— www.computoredge.com - WEB CONSULTING
Department of Motor Vehicles Michael J. Ross
www.dmv.ca.gov WWW.ross.ws
: SOFTWARE
i yene Seriice WEB DEVELOPERS
S - GDS STOREFRONT ESTIMATING ———— . :
San Diego Hispanic Chamber of Commerce . AAI - Top Quality! Get More Pay Less!
' www.VisualArtsGroup.net
www.sdchce.com W Enfﬂf[ﬂlr
San Diego Regional Chamber of Commerce ‘ E h h WEB SERVICES
www.sdchamber.org L allmanng NetSpigat
! i
Is a Leading Publisher of Estimating Software Is Your Web Site Working For You?
INTERNET SAFETY For the Commercial Glass and Glazing Industry | We Provide The Client/Customer
The CyberTipline Interaction Your Business Needs.
www.cybertipline.com L www.sforefrontestimating.com —  www.netspigot.com
B KL HEETOF Y100 BN ARATHERS ACES M3 CamineOd RieMeh A2
ammanee - ONLINE DATALINK COMPUTER 61 Tee. 64 551
h,h,ﬁﬂ;ﬁmm We Services Al Laptop Call For Partsl e Selehsintlokip
e e \Q ' Sale: (618) 584-8140 P R4 Sinfriddp
F =z (G613 SEd-Fa51 Wi, o reed i brzomp e, am

2RI Wista-Preminin B BATD W igtn -1 Tt aite.

EHlor 4 Frioows Sor (SH-000) AdHlacta Pracassar {2233 ) B o S-S sl -Cor m P oo o

BS1 1S HEnu I, Iy Tee—t e Amum A8 H-E A c thea re-ca rd Bomrn NP Dz Notherbaerd

51 202 D0 400 ey S120d B O DR fdammany 10 DO Wy

144 FAopp O 144 Flaaay Crwa L 1.A9F Kppy Crea -
H0E2 A~ 150 Hard Crrim P e T T T e o G5 213 Har d Dnv

LiE maxmar o3 (O-FWk D {armba e metE e o LSS 15 (TWILFeN Mol bF ot

P S widen Cmba e i I SEICT T N ES P HE Wide

10100 el S e 13/1939 Halerars S aoamed S ey id Bk o O ke

[ e e e | F=i2 Haysamd & P52 rdauxe 100 1 Y Ptk

120 Wy Sprealiwrs 123 wraH Soam'cex N rmier SN0 Laroer 5 2 e 2 ubseoofer

Tl BT S0 AT i AT ] T W S TS AT Kl Ciaa W ih 350 P r Supply

Mindows Vista Home add....... 5105 Windowves VWista Premium Add. . 3135 | [Windows Vista Ultimate Add. .. $2M5

AthlonG4-3000+ . $350.00 @ AfhlonB4-3500.. ... .$525.00 [ AthlanGd X2-3500 5155000
- - rl|: T =

[ntel %Wasta- Premdinom [mite] % izta-Ttdon ate
Inial B 101 &G Maiharbanrd It | CHE269.5.S5 M ctha reca rd R In il Do HIM othart aard —
5 T2 E: P R O T e l!.'rr-l' [I2ME DOAZ-SEE kerany 1CB DORZ 88 T errony rintet)
1 A Figiry: Oneed < 144 Floddy Cnwa 1. S4F koppy Dk e
S0EE SO0 150 Hard Oned b— 120EE Wik Had Cows SR ShTA-1500 sl or Hard Drive .
L& S2 %2 rse GO-Ruv-mne0 Samba L= 1EM OV Er-FOAT M uk-Formart L5 12€ CADR-AM Ml Famad Egrl_‘
71 S s 500 O itea e el P F-Ex e am Oriaad TS0 T 512 E: P CHE Wivkie
o] L VR P ¥ (Y S irmanal Seadko O omed s Ctarred Mo oinkad
MO K i 14 139d HEF Sndmad A O CCWT T 1 e ek d
FrE KD R Crrae S VTRl Wi e PE2 Faytmard & ouss Ok
1201 R I e 1230 Wt S0 e i Yinckisi SO0 Lacier & Spaader Subscaer
PR S0 ST i AT k. Tmme Wt S S ; mlmmnlﬂmu
Windows Yista Home Add...... 5105 | [Windows Vista Premium Add... 3135 ] |Windews Vista Uttimate Add.. $205

Intel P4-3 2GHz. .. $305.00 R Intel Dual Core 3.45Hz.... 5559.00 |l Intel Sore? Cua BG400.... $1580.00

Onine Camink Compater val not beha d respeomsibde o phoctogr aphic or peogaphical arnos. Prices, speciicstims and condiims lshed above ars sbjactto dange withoit notice
Al adwenzsd kems @re mbject o s avabbliy We wdoome Govemment, Miiary, Commny and Sdicdl aders iws. Partand 1 ows Labor warrmanky o system onlyd

26 March 16, 2007 www.computoredge.com CoMPUTOREDGE



CLANSIFIEDS

Announcements

OCEANSIDE MACINTOSH USER GROUP
meeting, 6:30 p.m. March 28. Topic is
Digital Photography. Visit http://www.omug
.netor call 760-727-7255.

THE SOUTHERN CALIFORNIA INFORMIX
User Group will hold its next meeting on
March 29, 2007. Free admission. Visit
http.//www.iiug.org/sciug, e-mail sciug@
iiug.org, or call 858-673-1422.

Used Computers

DESKTOP, PENTIUM 4 2GHz with Sony
18-inch LCD, integrated speakers, 512MB
RAM, two 80GB drives, CD-ROM, Windows
2000 Pro, showroom condition. You won't
be disappointed $349, call 858-668-1723.

IBM M52 Pentium 4 630+, 3.0GHz, 2MB
cache, 512MB DDR dual, 64MB DDR
video, DVD ROM, DVD-RW, 80GB,
Windows XP $400, call 619-410-5292.

INTERNET WORKSTATION with TV tuner
$95, call 760-720-1007.

POWERBOOK G4 G4, 15.4-inch, 1.67GHz,
1GB RAM, 80GB HD, Superdrive, Apple-
Care, Tiger, some accessories $1200/obo,
call 619-284-0760.

SONY LAPTOP R505-TSK with dock,
850MHz, 128MB RAM, 20GB HD, XP with
Pro software $350, call 619-972-3461.

SUPERMICRO 1U 5013C-M Pentium 4
3.0GHz 1GB RAM, 40GB HD, Sound
Blaster, CD, floppy, 2 Gigabit NICs,
Windows 2000 Pro, rack rails $275, call
858-618-5477.

TEN 10GB HDS $99, ten 8.4GB HDs $79,
ten 40GB HDs $250. Many available all
tested warranty. Ten 4U rackmount ATX
server cases $279, call 619-200-4638.

Classifieds Now Accepted Online!
Visit our Web site at
www.computoredge.com/sandiego
Click on “Advertising”

Advertlsmg P0|IGV The purpose of the classified advertising section of ()ompu[orEdge is to provide
a forum for communication within the computer market of the San Diego area. The publishers of ComputorEdge
make no claims or warranties for the products or services advertised in ComputorEdge. It is the responsibility

of the individual to verify the authenticity of any product or service prior to purchase. ComputorEdge will not
knowingly publish any advertising which encourages the copying and illegal sale or distribution of copyrighted
software. It is the responsibility of all buyers and sellers to comply with any licensing agreements in force. The
publishers reserve the right to reject or cancel any ad which does not conform to the standards of the publication.

Instructions: Type or print your ad legibly. Anything separated by a space is considered a word. Legitimate
hyphenated words are considered one word. Indicate on your ad the classified category under which you would like
your ad placed. A phone number must accompany the ad. All classified ads are payable in advance of publication by
check, money order, or credit card. All classified submissions, changes and cancellations must be
received prior to the deadline. Classified advertisements will not be accepted over the phone. Please enclose ad
with payment, if applicable, and any special instructions in an envelope and mail to: ComputorEdge Magazine, P.0.
an Diego, CA 92138. To submit your ad online, visit www.computoredge.com/

Box 83086, Attn: Classified Dept.,

sandiego. Click on Advertising. For more information, please call 858-573-0315.

Business Ads: minimum charge — $30.00 for 25 words or less, 50 cents per additional word. To run
your ad in more than one classified section or in more than one issue, multiply cost accordingly (total cost
would equal Ad Cost x Number of Sections x Number of Issues). Discounts for multiple paid ads are as follows:
27.50 each, 9 ads — $26.25 each, 12 ads or more — $25.00 each. Multiple ads must run consecutively.

Free Ads: Private parties may qualify for ONE free classified ad every five weeks, 25 words or less. Each
additional word, 50 cents. Free ads may NOT be used to sell new equipment. Only Categories marked
with a filled-in box qualify for private party ads. Personal ads will be printed on a space available basis when
judged not to be of a commercial nature. There is no responsibility on the part of ComputorEdge to notify parties who
fail to comply with the “free ad” policy. Any questions regarding eligibility for free ads should be addressed, in writing,
to the ComputorEdge Classifieds Department. One submission per month free. Each additional ad is $30.00 for 25

6 ads —

words and 50 cents per additional word.

Deadline: Friday prior to publication, 4:30 p.m. for free private party ads.
Monday prior to publication, 12:00 noon for paid ads. (Excluding Holidays.)

Categories:

o Accounting

= Announcements

o Business Opportunities
o CAD

o Computer Consultants
= Computer Furniture

= Computer Parts

o Desktop Publishing

u Disk Drives

= Handicapped/Special Ed
o Instruction

o Laptops

= Miscellaneous

= Miscellaneous Hardware
= Modems

o Multi-Users

o Networking

o New Computers

= Plotters

= Printers

= Publications

o Rentals

o Repair

o Services

= Software

o Supplies

= Swaps & Trades

= Used Computers

= Video Displays

= Wanted To Buy

Video Displays

PROTON 17-INCH computer monitor,
like new $25, call 858-792-1227 or 858-
342-0826.

TWO NICE 19-INCH MONITORS, 1 Compaq
P900 Trinitron and 1 Gateway VX900, cables
included, $125 for the pair, in Serra Mesa,
call 858-268-1366 x2023.

Computer Parts

CRT MONITOR, 17-inch, good condition,
asking $55/0bo, call 858-342-6736.

HOME20FFICE COMPUTING SOLUTIONS,
INC. - BBB Member, Custom IT Solutions
for San Diego businesses since 1994,
tailored to organizations of 15-100
workstations and/or multiple servers. Free

¥ Fl1-Rae=, On-Site Repair
¥ FREE Phans Estimai=s!

¥ Up to 4t off Supplies
taf PHAKEE" X" Copaks

¥ FREE Nexni-Day Dalivery! |
¥ Zowe rnmant S pac o] s

LaserQuick [y

1he laser privter experts

HPs fppla s Amlhars Sanan s Dall o« Pogan + Mamcs « Myacars = JBB 5 Lacmark
Maall s MES o Ciegals « Paansane: « Acak « Sanaer « Syap s Facas ualnonasls « e '™

Toner * Inkjats * Ribbons * Repairs

15".-5 Off your First Drdar
of Compatble Toner or Ik Cairidges |

TF5 M. donmon fue. #115- B Ly on CA 9020 wavuws, Lazerapick.com

business consultation. Guaranteed satis-
faction. Call 800-800-9H20, 858-576-1426,
or visit www.homeZoffice.com.

Computer Furniture

OFFICE CUBICLES. Save time and money
with pre-owned or refurbished cubicles, free
onsite space planning. We can match most
systems. WWW.SANDIEGOCUBICLES.COM.
760-560-5800. We buy and sell.

Publications

Books, 2007, Windows Vista Inside Out,
Windows Vista: The Missing Manual,
Windows Vista in a Nutshell. All three for
$59, call 619-224-6922.

Wanted to Buy

LOOKING FOR a hard-to-find computer part
or unique accessory? List it here in
ComputorEdge Magazine for free. Chances
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are someone out there has what you're
looking for. To submit your free ad, visit
www.computoredge.com and click on the
Classified section.

NEED USED WORKING laptop hard drives
8GB-20GB. Any quantity, 1 or 100+. Call
619-608-4581 or e-mail /aptoptekz@
hotmail.com.

IS YOUR WEB SITE WORKING FOR YOU?
We provide the Client/Customer Interaction
that your business needs without the hassle
of installing programs or programming, Call
858-573-0315 or visit www.netspigot.com.

Miscellaneous

SELL YOUR old computer equipment fast.
For information on how to place your FREE
private party ad, visit ComputorEdge Online
at www.computoredge.com or call 858-
573-0315.
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CAREER OPPORTUNITIES

Don’t Treat Everyone As a
Criminal—or an ldiot

By Douglas E. Welch

How are you ftreating those around you? How do you
treat your customers? Are you letting your day-to-
day interactions with them cloud your judgment and
affect your behavior? This is one of the most insidious
problems you can experience as you build your career,
and yet it is something we experience every day in our
work and in our lives.

Despite your best efforts, if you deal with certain prob-
lems frequently enough, you can forget that people are
still individuals and should be treated as such.

It Doesn’t Have to Be This Way

I first noticed this problem in friends and acquain-
tances that work in law enforcement or as attorneys. Con-
fronted daily with the reality and cruelty of crime, they
begin to see all people, regardless of their actions, as
potential criminals. They have been overexposed to the
baser sides of life and begin to believe that their friends
and neighbors are just as capable of murder as anyone
else they encounter in their work.

Observing this attitude from the outside, we can see
the inherent fallacy in these beliefs, but when you are
immersed in it, it can seem very real. Eventually, these
folks can come to believe that there is no “good” in the
world anymore, only a progression of threats to be avoid-
ed. In the worst cases, you will find people withdrawing
from friends, family and society. What a sad situation,
made all the more so by the fact that it doesn’t have to be
this way.

While this is an extreme example, I see similar behav-
iors in those people engaged in less life-threatening daily
work, such as customer service and support. The causes
may be different, but the results are strikingly the same.
Even more, whenever you begin treating everyone the
way you would treat the worst of society, your career is in
danger.

I see this all the time, and I am sure you do, too.
Almost every sales and support interaction in my day, and
yours, is colored by behavior like this. We suffer tortuous
return policies at some retail stores because someone else
has abused the previous policies. We ask a perfectly valid
question, only to be treated rudely by someone who has
answered that same question 100 times that day. A sales
28 March 16, 2007
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associate treats you badly because she was treated rudely
by 10, 100 or 1,000 other people that day. I call this “the
punishing of the innocent.” Some people’s behavior is
rude, stupid or evil, and everyone else must pay.

These employees, and possibly you as well, are prepar-
ing for the unemployment line, if this behavior continues.
Offending and mistreating your best customers and
clients will drive them away, reduce profits, and perhaps
even destroy the company. Your day-to-day behavior has
a direct effect on the future of your job.

Don’t Punish the Innocent

So, how do you avoid this pervasive problem? First,
you need to start treating each person, each customer,
each client, as a unique individual again. You need to stop
assuming that they were placed on this planet to simply
make your life more difficult. Yes, of course, there are
people who will try to abuse your policies, rip you off or
willfully remain ignorant, but there are many others who
are simply trying to return a product that did not work or
ask a very simple question. Notice when you, and your
company, are punishing the innocent, and do everything
in your power to stop it.

Having previously worked in help desk operations, and
even in my current computer consulting role, I know it
can be frustrating to answer the same question again and
again, but instead of getting angry at the customer, why
don’t we explore the reason the question keeps being
asked? What flaw is causing the question, and what can
we do about it? Getting angry is simply giving up.

No career can be built on a structure of annoyance and
contempt for your customer. If you have started to see
everyone as the enemy, then your career will be a slow
progression of disdain, anger and cynicism. If everyone
treats each other with such contempt, the world becomes
an increasingly difficult place to live—and your career
becomes a burden instead of a launching pad for a better
life. O

Our Readers

Are Your Next Employees I

ComputorEdge readers are among the best educated, most highly skilled
professionals in the industry. When they're looking for a career change, the
first place they turn is to the Career Opportunities Listings in ComputorEdge.

| Contact Grace in the Career 8 5 8 5 73_03 1 5
Opportunities Department
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PRODUCT INDEX
Computer Sales & Service
Chips and Memory.Com
Ideal Computer Solutions
Micro PC Outlet

PC Club

Data Recovery
CBL Data Recovery Technologies

San Diego Data Recovery/
Computers

SDCom.com/1USRecovery.com

Disk Duplication

Affordable Duplication Services

Best Deal Computer

Computer Depot Warehouse
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CTP Computer
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Micro PC Outlet
Online Datalink
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Technology Depot

IBM & Compatible Software
Graduate, Ltd./Gradware

Internet Services

Online Computer Sales
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PC Club
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Portable Computers
Laptops Plus

Repairs

Hi-Tech Computers
Laptops Plus
Micro PC Outlet
PC Club
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DIRECTORY OF SERVICES

Computer Services

Supertek Computer Service

Sales, Service, Upgrades and Networks
Installation, Setup, Friendly Service
800-633-9499—www.supertek.net

The Computer Tutor - Extraordinaire
Exorcisms Performed, Computer Demons
Removed. Home/Office Setup, Repair,
Instruction. Windows, Office, Internet.
More Than Reasonable. Call 619-284-7479

Home20ffice Computing Solutions, Inc.
2006 & 2003 Better Business Bureau Torch
Award Winner! No-Cost IT Problem
Prevention Audit - $250 Value! (Companies
15-100 Workstations). Microsoft GOLD
Partner, Cisco, Apple - Mac Experts

Expert Troubleshooting, SPAM, Security
and Wireless—800-800-9H20, 858-576-1426
www.home2office.com

Worthey Solutions

Too Many Spreadsheets? Losing Control?
Need Historical Graphs? Status Reports?
Rapid Custom Solutions. 20 Yrs Exper.
www.worthey.com 858-405-1373

Data Recovery

#1 Data Recovery Service

Best Prices, Service and Results.

All O/S and Media. RAID Specialists.
Visit Us @ www.24hrdatarecovery.com
619-607-1672 or Toll Free 888-744-8308

1 A Advanced Data Solutions

A Recognized Worldwide Trusted Leader
Recomended by Major Corporations

San Diego’s #1 Data Recovery Experts

1. Over 20 Years Hands-On Experience

2. Free Evaluations, No Data - No Charge

3. Professionally Trained and Certified

4. Cutting Edge High Tech. Skills’/Equip

5. All Failures, Media, and OS Supported

6. RAIDS/Network ServerssNAS/Workstation
7. Certified Class 100 Clean-Room

8. All Work Done In-House, No Middle Man
9. Best Price/Results, Fastest Turnaround

10. Accurate, Friendly, Confidential, Svc

11. Gov, Corp., Co., School PO’s Accepted
12. Aqui Hablamos Su Idioma

13. 24Hr Emergency Svc. Pick-Up/Delivery
www.adv-data.com 24Hrs/7 day 619-336-1400

1US Recovery/SDCom.com
Professional Data Recovery Services

On All Operating Systems and Media.
Free Diagnostic. See Our Ad. Toll Free
1-US-Recovery—www. Tusrecovery.com
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CBL Data Recovery Technologies, Inc.
Manager Doug Owens

San Diego 619-449-1200
www.cbltech.com—1-800-551-3917

Clear Computer Data Recovery

North County’s Professional Solution

All Media, Fast Turnaround. Free
Diagnostic. Clearly the Best—760-402-5411

Disk Duplication

Affordable Duplication Service

Highest Quality CD/DVD Duplication
Full-Color Direct-to-Disc Printing

Custom Media, Jewel Cases, Inserts,
Booklets, Fast Turnaround—Satisfaction
Guaranteed. CD/DVD Duplicators for Sale
or Rental. Please See Our Display Ad and
Web Site. www.affordable-duplication.com
619-462-0702

Laptop Specialist

Laptops Plus

We Can Fix That! Free Diagnostics for Any
Laptop or Desktop Computer With This Ad
From San Diego County’s Only Level 5
Laptop Technicians. www.laptops4us.com
Call 888-895-9790

Macintosh Specialist

Macsimizers

On-Site Service for Home and Small
Office Needs. Serving SD County Since
1988. Richard Parcel—619-465-6499

Home20ffice Computing Solutions, Inc.
2006 & 2003 Better Business Bureau Torch
Award Winner! No-Cost IT Problem
Prevention Audit - $250 Value! (Companies
15-100 Workstations). Microsoft GOLD
Partner, Cisco, Apple - Mac Experts

Expert Troubleshooting, SPAM, Security
and Wireless—800-800-9H20, 858-576-1426
www.home2office.com

Infostructure

Computer Network Design/Cabling
“Networks that Work”—866-787-7557
www.informationstructure.net

JNet Services

Network Services for SMBs

Microsoft Certified, Member BBB
Windows 2000/2003, SBS 2000/2003
760-271-6528—www.jnetservices.com

www.computoredge.com

North County Technology Group
Windows Small Business Server Specialist
“We Manage Your Computers”
www.nctg.com—760-734-4315

Golden Gate Software

Quality Work Using MS Technologies
VB.NET, Access DB, ASP.NET, SQL Server
CD Duplication. ggsft.com—=858-274-5938

Repair

A+ HP Authorized Repairs!
Sales/Service-Printer/Plotter/Copy/Fax

& Upgrade. Free Diagnostic/Cleaning, Low
Cost Toner Cart./Supplies—858-560-4100

AAA Emergency PC Repair

Off Hours/Weekends/Holidays Immediate Svc
Temp or Perm Repairs On-Site/In Shop.
Pickup/Delivery Available—619-889-9674

Chips and Memory
PC Repair and Upgrade
$25 Diagnostics
858-279-2447

Compushack!
Laptops/Desktops/Upgrades,Free Diagnostic
Flat Rate Repair $49 San Diego’s #1 Data-
Recovery Experts—Call 858-751-5665

LaserQuick

Free Phone Estimates/1-Day Repair Service
Low-Cost Flat-Rate Labor (Free Cleaning)
619-441-5020—Toll Free 877-354-2045

MPCR (Mobile Portable Computer Repair)
On-Site Notebook/Desktop Computer Repair
A+, Toshiba, Compaq Certified Technician
760-434-8899 or www.mobilepcr.com

Web Developers

Visual Design Group

Web, Graphics & E-Commerce Solutions

Our Prices and Completion Time Will Amaze
You! Top Quality Guaranteed. Free Consult
760-438-3030 or 760-803-7300
www.VisualArtsGroup.net

NetSpigot

Is Your Web Site Working For You?

We Provide The Client/Customer Interaction
That Your Business Needs Without The Hassle
of Installing Programs or Any Programming.
www.netspigot.com—858-573-0315
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